
ACCESS HEREFORD
The AHA launches new mobile-friendly website.

by Julie Mais

It’s no surprise to say we are 
living in a mobile age, and a 
strong web presence for any 

association or business is a necessity. 
On March 1, the American Hereford 
Association (AHA) launched a 
revised version of Hereford.org, an 
update from the previous website 
created in 2009. 

Eight years later, today’s 
Hereford breeders and cattlemen 
have the world at their fingertips 
thanks to smartphones and tablet 
devices. With this in mind, the AHA 
Board voted to bring Hereford.org up 
to speed with the technology needs 
of its members.

Not only did Hereford.org get a 
facelift in appearance, but when 
members visit the website via 
smartphone or tablet, they quickly 
notice a major difference — 
Hereford.org is mobile friendly.

Serving the membership
“Early in the development stage 
we surveyed members about the 
website,” says Kaylen Baker, AHA 
marketing and communications 
coordinator. “We wanted to know 
what features of the current website 
were used the most and what 
members wanted to see in a new one. 
What we found was that they most 
wanted a mobile-friendly website.” 

Today, Hereford.org features a 
“responsive web design,” meaning 
the site will seamlessly format to 
whatever device is being used to 
access it.

“Hereford breeders are doing 
more work through their phones 
and tablets than ever before,” 
Baker says. “We wanted to make 
Hereford.org accessible wherever and 
whenever breeders are.”

Developing the site
Baker says in addition to the new 
responsive feature, it was important 
to the development team to create 
a clean and fresh look to stay at the 
forefront of the progressive changes 
in the industry.

To develop the new site, the 
AHA teamed up with Kansas 
City, Mo., company Propaganda3. 
“This company came highly 
recommended to us,” Baker says. 
“Their team understood what we 
wanted and needed in a website 
from user and staff efficiency 
standpoints. We’ve had a great 
partnership along with shared vision 
and ideas. Another key benefit 

From the Hereford.org hompage, users can click on “EPD Search” in the top right hand corner. Also, 
the homepage is a “Search” box where visitors can type a word, phrase or topic to find information 
anywhere on the site.

48    / April 2017  Hereford.org



to working with Propaganda3 is 
accessibility for website support — 
their office is only a 5-minute drive 
from the AHA office.”

Early last fall, AHA staff began 
combing through the former 
website’s content and features. 
“Every piece of the website was 
looked at by staff in the different 
departments,” Baker explains. “We 
worked together to make the wealth 
of content already on our site more 
consumable and fill in any gaps.”

Site features
Baker says the end result met 
the goals set forth by the Board, 
membership and staff — Hereford.org  
is a progressive, responsive and 
user-friendly website for its audience 
of seedstock producers, commercial 
breeders and junior members.

Not only is the new site 
easily navigable, it’s equally eye-
appealing with clean lines, classic 
colors and striking photos of 
Hereford cattle.

The homepage hosts quick 
links at the top of the page to 
EPD Search and MyHerd.org, 
along with Certified Hereford 
Beef’s (CHB®) website, Hereford 
Youth Foundation of America 
(HYFA), the Hereford World 
page and National Hereford 
Women. Visitors may also sign 
up for e-News. Scrolling down 
the homepage highlights recent 
Association news, upcoming 
events and a word from members 
and breeders promoting the 
advantages of Hereford genetics.

For seedstock producers, 
Association information can be 
found under the “About” tab 
including breed and Association 
history, staff and Board 
information as well as contact 
info. New to the site are pages 
to host Annual Reports and 
career opportunities with AHA 
including internships and Junior 
National Hereford Expo (JNHE) 
ambassador positions.

Hereford breeders will want 
to check out “Member Services” 
to find membership information 

Hereford.org is now mobile friendly. Easily navigate the website on a smartphone or tablet 
from anywhere.

continued on page 50...

Each year the AHA recognizes outstanding Hereford breeders for their dedication to the 
breed. Now, Hereford.org is home to an archive of past Hall of Fame and Hall of Merit 
recipients as well as those recognized as Century and Golden Breeders. To find all recognition 
programs, click on “Genetics” then “Recognition Programs.”

New to the revised site is an online membership form. By clicking on “Member Services” and 
then “Join AHA” Hereford breeders can renew or join the Association.
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...Access Hereford continued from page 49

“Hereford Sales” is a popular destination on Hereford.org. From the “Marketing” tab and under 
“Hereford Sales,” find a sale calendar, results, production and semen catalogs, Buy Hereford 
and sale catalog resources.

The “Youth” section is full of information for junior members and junior advisors.

and animal registration material 
along with herd management 
tools and Whole Herd Total 
Performance Records (TPR™) 
program information. A new 
feature in this section is the 
online membership form.

The “Genetics” tab brings  
visitors to a place that focuses 
on breed improvement and 
tools available for Hereford 
breeders. The website now 
hosts pages to recognize past 
Century and Golden Breeders, 
Hall of Fame inductees and 
Hall of Merit recipients.

In the “Commercial” section, 
visitors can learn about the 
Hereford Advantage Program, 
CHB and feeder cattle sales, and 
marketing opportunities. Here, the 
site hosts information on the value 
of heterosis and the important 
role Hereford cattle can play in a 
successful commercial operation.

Seedstock producers will also 
want to click on “Marketing” to 
find a Hereford sale calendar, 
sale results, catalogs and sale 
catalog resources. Creative 
Services information is hosted 
here along with a current media 
kit for interested advertisers and 
a portfolio of award-winning 
designs. The digital version of 
the Hereford World and archived 
issues can also be found under the 
“Marketing” tab.
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Hereford youth and families 
will want to find their way to the 
“Youth” section of Hereford.org.  
National Junior Hereford 
Association (NJHA) membership 
information is available along 
with the current The Advantage 
newsletter. Then click on 
“JNHE” for entry forms and 
rules, contest and education 
descriptions, sponsorship 
opportunities and JNHE results. 
Youth won’t want to miss the 
“Scholarship Opportunities” 
page with numerous scholarships 
available and a link to the online 
application form.

Rounding out the new site is 
the “Events” page, used to keep 
members up-to-date on upcoming 
activities. This section hosts 
the calendar of events, Annual 
Meeting information, show rules 
and the “Talk Hereford” blog. 
National show information and 
results are also found in “Events.” 

Baker says, “We are excited to 
offer our members, prospective 
members and commercial 
cattlemen the new Hereford.org 
as an invaluable tool for their 
operation — one they can easily 
navigate from not only their 
homes but their pastures.”  HW

By clicking on “Hereford World” at the top of the homepage or from the “Marketing” tab, the current 
Hereford World, featured stories and back issues can be viewed. The pull-down tab at the top of the 
section includes a list of articles in the current issues with links to article PDFs. 

Find information for commercial producers by clicking on “Commercial” tab in the top menu.

From the “Events” 
page, find a full 
calendar, Annual 
Meeting information, 
show rules, the Talk 
Hereford Blog and 
national Hereford 
show information 
and results.
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